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Background

Statistics

* Introduced multilateral methods (GEKS-Tornqvist) to the CPI
late 2017

 Use data from the major supermarket chains in Australia

* Used for grocery products including food, tobacco and other
household goods.

Thanks to Michael Holt, Michael Webster, Jan de Haan (CBS). The ABS also acknowledges
Fox, Diewert & Ivancic whose research formed the basis of this work.
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increase. And the rise in fruit prices was mainly attributable to an
increase of approximately 250% in the price of bananas during the [...]
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Quarterly % Quarterly %
change change
11 weeks of data 13 weeks of data

FOOD & NON-ALC BEVERAGES GROUP
Bread and cereal products
Meat and seafoods
Dairy and related products

Fruit and vegetables

Food products n.e.c

Non alcoholic beverages
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